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Traditional Content Marketing 



Traditional Visitor ƛƴŦƻ άǘƻƻƭǎέ 
 

Brochures  

maps  

guidebooks  
Posters  

Special  
editions  



Traditional Visitor ƛƴŦƻǊƳŀǘƛƻƴ άǘƻƻƭǎέ 
 

Call   

centers  

GNTO  Offices  
abroad  info  

points  

Info points 

around 

Greece  



In the Digital era 

New technologies are changing  
 ǾƛǎƛǘƻǊǎΩ ƛƴŦƻǊƳŀǘƛƻƴ  

Content Marketing 

Web Content  
Marketing 

World Wide Web 



In the Digital era 

Traditional 
content  

marketing  

Online 
marketing 
channels 

Web 
content 

marketing 

S ocial Ne t wor k s 



Social Media 

 + Blog 

Newsletter 

Applications 

Web Content Marketing Channels 

www.visitgreece.gr 



How we use these 

ǘŜŎƘƴƻƭƻƎȅ ŎƘŀƴƎŜǎΧ  

 to meet travelersΩ ƴŜŜŘǎ? 



By being present in every 
stage of their travel Χ 
   
   Χ ǘƻ ŀŎǘǳŀƭƭȅ 
 TRAVEL with them 



 
The 5 Stages of Travel 
From Dreaming to Booking to Sharing 

 

Dreaming 

Planning
  

Booking Experiencing 

Sharing 



 

Communication values 

 Authenticity Historicity  

Simplicity  

Spontaneity 

Anthropocentric  

view  



Communication Objectives 

Highlight the real 
image / identity of 

Greece 

Contribute to the 
implementation of 

the tourism strategy 

Promote real 
experiences to 

authentic destinations 
in Greece 

Unveil less known 
Greece 



Social Networks 
ƛǘΩǎ ŀƭƭ ŀōƻǳǘ ǎƘŀǊƛƴƎ 

 

Sharing 
experiences, 
photos, videos  
from Greece 

Experiences 

Photos 

Travel Tips 

Videos 



 
The 5 Stages of Travel 

 
 

Dreaming 



 
The 5 Stages of Travel 
From Dreaming to Booking to Sharing 

 
 Planning  



 
The 5 Stages of Travel 
From Dreaming to Booking to Sharing 

 Booking 



  Visit Greece 



Experiencing 

 
The 5 Stages of Travel 
From Dreaming to Booking to Sharing 

 



 
The 5 Stages of Travel 

 
 

Sharing 



Applications 
Vodafone GR + GNTO 

 

Content Technology 



Latest example? 



Union of Greek 
Cities with 

Medieval Castles 

Marketing Plan 

Timing storytelling 

Weekly 
promotion 
through SM 

Great Buzz 
άCǊƛŜƴŘ ƻŦ DǊŜŜƪ 
ŎŀǎǘƭŜǎέ ƴŜǘǿƻǊƪ 

Feedback 
analysis  

Medieval Greece 
steps up to now 




